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he new shopping center that Primestor Development Inc. is building in South Gate, Calif., is meant to be more than just a
place to buy things. The 32-acre azalea will include stores, of course, but also water recreation areas, green zones, a pond
and an amphitheater. Primestor wants azalea to be a place for people to meet friends, grab a bite to eat, take the kids to

play with water at the pop-jet area, relax by the pond, or watch a concert or a movie in the open-air stage area.

In an effort to make sure the community was involved in the project from its inception, Primestor developed a plan to make sure it
heard the opinions of people living in the area surrounding the azalea shopping center. One of the ways the company was able to
achieve that was by asking them what they wanted to see in the new shopping center, what their preferences were and how they
wanted to use the developed space. So Primestor involved the community in the planning of the shopping center from the beginning
. “We knocked on 4,000 doors and asked [residents] what they wanted,” says Vanessa Delgado, Primestor director of development. “We also did about two-dozen community
meetings in churches and the high schools in the area.”

One of the results that came out  of those conversations was the shopping center’s name: azalea. “The high school students picked the name,” Delgado explains. The name of
the flower is written the same way in English and Spanish – the language spoken in 85 percent of the households in the azalea shopping area – so it reflects the duality of
cultures of the local bicultural population. It also pays homage to the city of South Gate, which has had the azalea flower as its symbol since 1965.

MODERN FEATURES

The architecture of the project reflects a combination of the community’s input and Primestor’s desire to build a space that was as  energy efficient  as possible with  LEED
certification.

“The community wanted something a little different from what is around the area, which is a Santa Barbara mission style, so the center has very clean lines, with a
contemporary, modern design,” Delgado says.

“We used natural materials like real wood and used a lot of finished steel on the façade with a modern look. We tried to soften the façade with the landscaping and also by
having little public zones for people to sit and rest.”

azalea will also incorporate technology in its design throughout the different areas of the shopping center. “We will have a sound system throughout the center playing Latin
jazz, or something along those lines,” Delgado says. “There will also be an app that will ping people with offers or sales when they drive into the azalea area.”

As one of its green initiatives, the shopping center will be the first in the region with car-charging stations. “We are very proud of that feature,” Delgado notes. “We are working
with a company called ChargePoint for the charging stations. We are also establishing a water conservation program for irrigation, and we’re using all the latest technology in
the construction of the shell of the building to achieve LEED certification.”

Other LEED elements include low-VOC paints and sensors that are installed throughout the center to help ensure that lighting and water faucets are turned off when people
are not present.

In an effort to make azalea accessible to everyone in the nearby communities, the center will also be public transportation-friendly with two bus turnouts and a planned
connection to a future light rail link. For those visitors preferring to use their own vehicles, azalea will be equipped with bike stalls and offer 2,000 parking spaces, strategically
located close to each retailer.

FULL CIRCLE

Primestor knows that to make this development a success, the shopping mall has to be an attractive proposition not only for the customer but also for the retailers. The
400,000 square feet of retail space will give its 42 tenants access to one of the most densely populated areas in the country. “If the azalea trade area was its own city, it would
be the third-densest city in the United States, right behind New York and San Francisco,” Delgado states.

Delgado estimates the local population exceeds 1.5 million people, with more than 368,000 households within a short driving distance. The shopping center is also strategically
located close to four major freeways, making it easily accessible from surrounding towns. The company projects that the money spent by visitors to the azalea center could be
around  $12.5 billion dollars a year, taking into account the population within a five-mile radius, based in the 2011 census.
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The list of retailers in the azalea shopping center is growing as the 2014 grand-opening date approaches. National companies such as Marshalls, Anna’s Linens, PetCo, CVS
and ULTA are a few of the names already lined up. Customers of the shopping center also will be able to enjoy a variety of restaurant options with In-n-Out burgers, Panda
Express and Subway, among some of the multitude of food options.

Primestor notes that the azalea shopping center will bring hundreds of jobs to the area. “Construction at the peak, during the summer months, will be at 450 people,” Delgado
says. “We are estimating about 650 permanent jobs will be created at the center, bringing the total job creation to over 1,000.”

The city of South Gate is expecting the shopping center to generate tax revenues of at least $2.5 million per year.

Primestor is certain that the azalea project will have a major, positive impact on its surrounding area once it opens its doors to the public, which Delgado notes is  Primestor’s
main goal and priority for every single project the company undertakes. “We truly respect and take time to understand what each community needs,” she states.


